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‘Gender ethical journalism: Resources for media professionals”

Survey

This survey, run by the International Federation of Journalists (IFJ) and the World Association of Christian Communication (WACC), is the first step to the production of a learning resource to promote ethical journalism through fair gender portrayal. It aims to compile existing resources for media professionals on gender-ethical journalism, to identify model guidelines and collate others for pertinent topic areas.
The survey is in four parts. Part 1 collects information about the media organisation. Part 2 collects information on  media industry guidelines or in-country policies. Part 3 collects information on media house policies’ gender-related provisions within general codes of practice. The intention is to help identify progressive policy models. Part 4 collects information on reporting guidelines with a gender perspective on different key news topics. 
Media professionals, journalists’ unions and associations, gender and communication civil society groups and researchers are invited to complete the survey and send it back to gmmp@waccglobal.org  by 15th August 2011.
Complete one survey per media house. You may complete several surveys, one for each media house you are aware has a gender policy in place.
***********

PART 1. ABOUT THE MEDIA ORGANISATION
1) Name of media organisation: __________________________________

2) Country of location: ________________

3) Type of media: (Circle all that apply)
1-Radio 

2- Television 

3-Newspaper 

4-Internet 

4) Type of organisation:
1-Private
2-Public/State owned
3. Parapublic

4.Other (please state) ___________

5) Geographical scope of circulation:

1-Local – community circulation

4-Regional/Continent 

2-Provincial or country region

5-International

3-National 



6-Other: (please state) _____________________

***********

PART 2. ABOUT INDUSTRY GUIDELINES/ IN-COUNTRY POLICIES 

6) Industry policies or guidelines. Does the country in which the media organisation is located have communication policies that explicitly make reference to gender (e.g. sensitivity, balance, equity, fairness) in journalistic practice?

1-Yes

2-No

3-Don’t know

If you circled ‘No’ or ‘Don’t Know’, proceed to Q.7 below.
(TO BE COMPLETED ONLY IF YOU CIRCLED ‘YES’ IN Q.6 ABOVE)

(IF MORE THAN ONE POLICY EXISTS, COMPLETE EXTRA COPIES OF THIS PAGE)
6.1) Name of government ministry/agency that issued the policy: _______________________

6.2) Title of the policy: __________________________________________________________

Please attach a copy of the policy or the relevant sections in the policy
6.3) Date(s) published and/or revised:______________________________________________

If revised, explain factors that prompted the revisions.
6.4) Who initiated the policy?

1-Government 


2- Media houses 



3-Civil society lobbying 

4-Other (please explain) _______________________________ 

6.5) To what kind of programming does the policy apply? (Circle all that apply)
1-Radio 

2- Television 

3-Newspaper 

4-Internet 

6.6) The policy specifically mentions: (Circle all that apply)
1-Fair and/or equitable representation and portrayal of women and men 

2-Diversity of roles for women and men depicted in the media

3-Use of non-sexist language



4-Gender-balance in selection of news sources/persons interviewed
5-Gender equity in hiring practices / employment equity
6-Gender equity in story assignment to reporters

7-Gender equity in on-air presence (for broadcast media)

8-Other. (please explain) ______________________________________________

___________________________________________________________________

6.7) Is the policy enforced?

1-Yes

2-No

3-Don’t know

6.8) Who monitors adherence to the code/policy? (Circle all that apply)

1-Government


2-Organised civil society (NGOs, CBOs, etc)


3-General public  

4-Other (please specify)_________________

5-Don’t know

6.9) What are the penalties for flouting the policy? Please explain with an example if possible.   
PART 3. ABOUT THE GENDER POLICY, OR GENDER-RELATED PROVISIONS WITHIN THE GENERAL MEDIA HOUSE CODE(S). 
7) Does the media organisation have internal policies or codes of practice that explicitly make reference to gender (e.g. sensitivity, balance, equity, fairness) in content produced and journalism practice?

1-Yes

2-No

3-Don’t know

If you circled ‘No’ or ‘Don’t Know’, proceed to Q.8 below 

(IF MORE THAN ONE CODE/POLICY EXISTS, COMPLETE AND ATTACH EXTRA SHEETS OF THIS PAGE)
(TO BE COMPLETED ONLY IF YOU CIRCLED ‘YES’ IN Q.7 ABOVE)

7.1) Title of the code/policy: ________________________________________________

Please attach a copy of the code/policy or the gender-related sections in the document
7.2) Date(s) published and/or revised:______________________________________________

If revised, explain briefly the factors that prompted the revisions.
7.3) Who initiated the policy?

1-Government regulation

2- Media house decision-makers 



3-Civil society lobbying 

4-Other (please explain) _______________________________ 

7.4) To what kind of programming does the code/policy apply? (Circle all that apply)
1-Radio 

2- Television 

3-Newspaper 

4-Internet 

7.5) The code/policy specifically mentions: (Circle all that apply)
1-Fair and/or equitable representation and portrayal of women and men 

2-Diversity of roles for women and men depicted in the media

3-Use of non-sexist language



4-Gender-balance in selection of news sources/persons interviewed

5-Gender equity in hiring practices / employment equity

6-Gender equity in story assignment to reporters

7-Gender equity in on-air presence (for broadcast media)

8-Other. (please explain) ______________________________________________

7.6) Is the code/policy enforced?

1-Yes

2-No

3-Don’t know

7.7) Who monitors adherence to the code/policy? (Circle all that apply)

1-Media house staff

2-Organised civil society (NGOs, CBOs, etc)

3-General public  

4-Other (please specify)_________________

5-Don’t know

7.8) What are the penalties for flouting the code/policy? Please explain with an illustrative example if possible.

***********

PART 4. ABOUT GENDER-SENSITIVE/BALANCED/AWARE REPORTING GUIDELINES
8) Does the media house have gender-sensitive reporting guidelines for specific themes such as on politics and government, the economy, crime and violence, conflict and war, sports, etc.? 
1-Yes

2-No

3-Don’t know

If you circled ‘No’ or ‘Don’t Know’, proceed to Q.9 below 

(TO BE COMPLETED ONLY IF YOU CIRCLED ‘YES’ IN Q.8 ABOVE)

Please attach copies of ALL guidelines for gender-sensitive/balanced/fair/ethical reporting
8.1) To what news topics does the reporting guideline pertain? (Circle all topics that apply)
1- Politics and government

2- Economy

3- Crime and violence 

4- Science and health


5-Social and legal  
6- Celebrity, arts, media



7-Sports



8-The Girl-child

9-Other (please specify)_______________
9)  Based on your experience, please comment on the necessity, utility or effectiveness of media in-house policies on gender-fair/ethical/sensitive/balanced/aware practice:

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

10) Based on your experience, please comment on the necessity, utility or effectiveness of gender-fair/ethical/sensitive/balanced/aware reporting guidelines:

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

Your Name: ___________________________________
Email:    _________________________________________

Contact Details:   ___________________________________________________
Thank you for completing and returning this survey! 
With your permission, your participation will be acknowledged in the resources developed from this project. All resources will be made freely available electronically and in print form.
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