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CERV-2023-CHAR-LITI-SPEECH
Project reference number: 101143159

Work Package 4: Empowering online media
4.3 Drafting, signature and promotion of Code of Conduct for online media platforms on combating

online gender based violence and promotion for EU level mainstreaming
Deliverable 4.6: Code of Conduct website

Complete

Final version

PU - Public

January 2026 (M23)

Paschalia Leventi
Paschalia Leventi

31/01/2026

31/01/2026

3
Funded by the European Union. Views and opinions expressed are however those of the author(s)
Co-funded by only and do not necessarily reflect those of the European Union or European Commission.
the European Union Neither the European Union nor the granting authority can be held responsible for them.

[Project Number: 101143159]




3

WP4: Empowering online media

WP4 objectives:

The overall objectives of WP4 ‘Empowering online media’ include:
e Building the capacities of professionals working for online media in identifying and dealing
with cases of gender-based hate speech
e Introducing a comprehensive practical mechanism to online media countering gender-based
online hate speech, combining the ICT tool and relevant procedures

T4.3 Drafting, signature and promotion of Code of Conduct for
online media platforms on combating online gender based violence
and promotion for EU level mainstreaming

A Code of Conduct website was also created by CSI, promoting the Code and process for receiving e-
badges for alignment, promoting the Code signatories, and enabling new actors to sign. The website
makes freely available the capacity building/training programme for media personnel and
professionals in EN, FR, GR to allow replication/transfer. Furthermore, the Code of Conduct will be
promoted by the partnership (through targeted campaigns/events see WP5 (T5.3 & 5.5), and through
the partners own networks & tools) for mainstreaming at EU level, for example to the European
Federation of Journalists (and Digital Expert Group) or for incorporation/addition to the Code of
Conduct on Countering Illegal Hate Speech Online (which neither extends to gender-based hate
speech nor other types of gender-based cyber violence).

Code of conduct website
Link:

The Code of Conduct website functions as a central information hub and e-badge access point for
interested individuals, members and media organisations. Its primary objective is to promote the
Code of Conduct and guide users through the process of obtaining the CHASE-designed e-badge via a
series of mandatory steps. In doing so, the platform actively encourages the reading, comprehension
and understanding of the Code, supports existing signatories and enables new actors to sign and join
the initiative.

The website also features dedicated thematic areas that formed the foundation of all training
activities implemented across partner countries. These sections serve as an open-access repository of
information and guidance, supporting both familiarity with the topics and the replication of training
practices.

In addition to these core functions, the platform provides comprehensive introductory information
about the CHASE project, a publicly available list of Code signatories (members), access to the ICT
tool, CHASE News and additional resources available exclusively to members. Further details on all
sections and tabs of the Code of Conduct platform are presented below.
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https://chasecodeofconduct.eu/about-us/

The introductory page includes all key elements of the CHASE platform, with clickable buttons that

redirect users to the relevant sections.

The CHASE Code of Conduct website, ensures a clear and
accessible process for adopting the Code, obtaining the e-
badge and joining a wider network of media actors committed
to positive change.

Online gender-based hate speech has catastrophic consequences, fueling physical

About CHASE

Learn more

wviolence, victimisation and often leads to hate crimes. CHASE responds to the EU
challenge of tackling online gender-based hate speech, which thrives on online
mass media.

CHASE ICT Tool

What the CHASE ICT Tool Is?

The CHASE ICT Tool is a web-based system designed to support moderators in detecting, classifying,
and analysing gendered hate speech across online discussions.

Leammore )

The CHASE Code of Conduct website brings together organisations committed to
combating gender-based hate speech and fostering safer, more inclusive online
spaces. By signing the Code of Conduct and adopting the CHASE e-Badge, member
‘organisations publicly affirm their dedication to ethical communication, responsible
moderation and the protection of fundamental rights.

Our
N E ] E

Become a Member &

CHASE e-Badge

Organisations that wish to join can complete the required steps, formally declaring their alignment with
the Code of Conduct and their commitment to its implementation. Once the Code is signed, each
organisation receives an official CHASE e-badge.

Laar mave

ded by the Furopean Un and opinions expressed are however those of
the author(s) only and do not necessarlly reflect thase of the European Union
European Commission. Neither the European Linion nor the granting authy

be held responsible for them [Project Number; 101143159]
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Navigation bar

The website’s navigation bar, located on the left side of the page, allows users to easily explore all key
sections, including:

e About CHASE - information about the project.

e Our Members - a list of current Code signatories.

e Code of Conduct - details about the Code and the agreement process.

e Trainings - thematic areas designed to support replication of the partner-country trainings.

e ICT Tool - structure and guidance for using the CHASE ICT tool.

e News - relevant project updates, deliverables, and announcements.

e Contact Us - a message drop-in for questions about CHASE.

e E-Badge - procedures and steps required to earn the CHASE-designed e-badge.

e Members Area - additional resources and information exclusively for members.

e LogIn - access for existing members.

e Register - for new members to join.
This navigation structure ensures that all users, whether new or existing members, can quickly access
the information and resources most relevant to them.
Accessibility options are provided at the bottom left of the website, as shown in the screenshot below
and are available across all tabs.

@ Accessibility

Text

Tr Biggertext = Line height
ABOUT CHASE
OUR MEMBERS = Textalign Aa Readable font
CODE OF CONDUCT
Visual
TRAININGS
(@ Contrast () Grayscale
ICT TOOL
NEWS P  Hideimages = ::i:ns:tions
CONTACT US
Orientation
E-BADGE
@ Highlight links ©) Reading mask

MEMBERS AREA

-

o Outline focus
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About CHASE

This section of the website provides comprehensive information about the CHASE project, including
its focus areas, objectives, vision and mission. It also explains the purpose of the website itself,
detailing the benefits it offers to media outlets and digital platforms, as well as the advantages
available to registered members. Finally, the section features a list of the CHASE project team.

= & roe |

Online gender-based hate speech has catastrophic
A B o U T consequences, fueling physical violence,
victimisation and often leads to hate crimes. CHASE
responds to the EU challenge of tackling online
gender-based hate speech, which thrives on online

mass media.
The overall objective of CHASE is to establish o U R
and put into practice in Cyprus, Italy, Greece

and France, a comprehensive mechanism for
online media to effectively detect and respond
to cases of online gender-based hate speech.

AREAS OF WORK

Research on Legal Identification of Development of
Frameworks Hate Speech ICT Tools
isting laws and Patterns Create innovative tools to
5e mecha Map and classify different detect and monitor online
slated to online hate gender-based hate
speech, with a focus on 3 speech.

gender-bas

Design of a Code of Conduct Awareness
Comprehensive for Online Media Raising and
Response Draft, promote and Dissemination
Mechanism implement a volu Conduct campaigns
Establish practical Code of Conduct to guide through online media
procedures and protoce media platforms In targeting us: nd other
for countering online combating online ] media, alongside project

gender-based hate N
speech, activities.

o U R Our vision is to develop an online environment
where media platforms operate responsibly
and safely, free from gender-based hate

speech and discrimination based on gender
identity, creating inclusive spaces for all.

Our mission is to support online media platforms,

professionals and human rights organisations in detecting,

under and g gender-based online hate 0 U R
speech. Through collaboration with NGOs, media experts,

research institutions and IT partners across Belgium, Cyprus,

France, Greece and Italy, CHASE develops an innovative tools

to identify, standardise and counter diverse patterns of online

gender-related hate speech.
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ABOUT THE CODE OF CONDUCT WEBSITE

This website serves as the central hub for the Voluntary Code of Conduct on Combating Online Gender-Based
Violence, developed by the CHASE partnership under the coordination of CSL It promotes a shared commitment
among online media in Cyprus, Italy, Greece, and France to prevent, detect, and respond to gender-based online hate

speech,

Here, media outlets and digital platforms can:

.4

Become a member to access Learn about the Code, its Become signatories and join a
the Code of Conduct, ICT tools, purpose, and guiding growing community committed
and the e-badge area. principles. to safer online spaces.

O

Ne

Receive e-badges recognising
alignment with the Code and
ongoing efforts.

Members can also:

Navigate and explore the member
area if they earn an e-badge.

Access monitoring guidelines,
including information on the
annual compliance review.

Explore resources supporting the
harmonisation of key definitions

related to gender-based cyber violence
and hate speech.

&

= .

Access targeted media training Stay updated via the news section,
materials. featuring key insights from the

thematic area of the project,

OUR TEAM

Center for Social
Innovation

MEDIADIVERSITY

-~ INSTITUTE

——
Media Diversity Institute Global (MDIG) Center for Social Innovation (CSI) Alpha Television Cyprus Limited
Brussels, Belgium t Nicosla, Cyprus Nicosia, Cyprus

This section of the website showcases the registered member organisations from all partner countries
in a shared dashboard, highlighting those who publicly affirm their commitment to ethical
communication, responsible content moderation and the protection of fundamental rights.

=
=

ur Members

The CHASE Code of Conduct website brings together organisations committed to combating gender-based hate speech and fostering safer,
more inclusive online spaces. By signing the Code of Conduct and adopting the CHASE &-Badge, member organisations publicly affirm their
dedication to ethical communication, responsible moderation and the protection of fundamental rights.

Our members form a growing community of media organisations, online media actors and media institutions working across Europe. Each
organisation contributes invaluable expertise, local knowledge and on-the-ground experience in addressing discrimination, promating
equality and strengthening enline safety.

Together, they ereate a K that supperts , and positive ch, the digital landscape.

The organisations featured on this page represent the core strength of the CHASE initiative, By joining the CHASE Code of Conduct website
as members, they help amplify the voices of those affected by gender-based hate speech and actively contribute to building a more
respectful and indlusive online environment for all.

Cauntry Area of work

il countries ~  Allareas M

Center for Social

Innovation 8
-hor(s)

Center for Social Innovation

Equality, Soci ~




This section promotes the Code of Conduct and its signatories while enabling new users to join

through a user-friendly navigation and registration process. It provides access to the full Code of
Conduct, along with the set of principles used to monitor compliance. Once these documents have
been read, understood and accepted, users can proceed to formally sign the Code. Following that,
users must complete the online questionnaire, in order to gain the e-badge. The embedded
guestionnaire focuses on the policies and ethical practices followed by each media organisation. It
serves as an additional validation step prior to the awarding of the e-badge.

= N
8 (Fes)

Code of Conduct

The CHASE Code of Conduct provides a common, human-rights-based framework to support media organisations and other
relevant in and ing online gender-based violence. The Code establishes shared standards,

and for ible online content ion and ion. By p! P
accountability, and alignment with EU-level legal and ethical standards, the Code aims to strengthen trust, encourage voluntary
‘commitment and contribute to safer, more inclusive digital environments across Europe.

Read the Code of Conduct &

The CHASE Set of Principles for ing Code Ci i i a structured and transparent framework for the annual

of media i to the CHASE Code of Conduct. Building on a human-rights-based and gender-
sensitive approach, the framework defines clear principles, domains and indicators to support consistent, evidence-based
monitoring across participating countries. By combining independent civil society oversight with harmonised evaluation
standards, the itori promotes i i and EU-level i ing of
responsible media practices, to the effective ion of online gender-based violence.

Set of principles for monitoring Code compliance &

Agree with Code of Conduct

I have read and agree to the Code of Conduct.

Please login to be able to agree with the Code of Conduct.

Sign the Code of Conduct

Name

Full Name

Email

Role/Position

Role/Positior

signature

Please login to be able to sign the Code of Conduct.

E-Badge Validation Yes/No Questions (Code of Conduct)

1. Does your diversity and inclusion?
Yes CNo

2.D0 you in place on gender, identity?
Yes CNo

3. Are staff members trained on issues related to diversity and inclusion within your organisation?

Yes CNo

4.Do you have clea for incidents of discri hate speech?
Yes CNo

5. Are actions taken promptly when a policy violation occurs?
Yes CNo

6. Does your ion regularly revi [ ity and inchusion policies?
Yes ONo

7. Do you actively promote d resp for allstaff, cients and
Yes " No

8. Are intersectional factors (such as gender, ethnicity, disability, or migi considered pa
Yes CNo

9. D0 you track the effectiveness of your inclusion and equality measures?
Yes ONa

10. Are your accessible and all members of your

Yes CNa
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This section includes the training materials developed in the framework of the Train-the-Trainers and
national training sessions implemented in partner countries. The content is categorised and
presented in a way that facilitates replication and transferability to media personnel and
professionals.
The thematic areas and materials are derived from the CHASE trainings as a whole and are structured
to be easily adapted and reused by other organisations delivering similar capacity-building initiatives.
The content adopts a holistic approach, covering all key thematic areas addressed by the CHASE
project, including:
e Social understanding - the context, dynamics, and landscape of hate speech, Countering hate
speech and the role of the media,
e Legal understanding - legal definitions and frameworks at EU and national levels, as well as
ethical dimensions,
e (Case studies & hands-on, interactive sessions — practical exercises, open discussions and
debates highlighting their role and importance in effective training delivery.
The capacity-building and training programme for media personnel and professionals is made
freely available through the website in Greek, French, and Italian, with the aim of enhancing
replication and transferability.

Trainings

The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively
identifying, preventing, and responding to online gender-based hate speech, through national 9

Cyprus, Italy, Greece, and France, the programme combines research-based knowledge, practical tools, and real-ife case studies to
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
are made freely available in English, French, Italian and Greek, reinforcing the CHASE commitment to safer, more indlusive digital

e

+ Understanding the landscape of Hate speech

+ (Countering) Hate speech & the role of media

+ Legal definitions & frameworks

+ Eu & national contexts & Ethical dimensions

+ Case studies

+ Hands on, Interactive sessions & Practical exercises

+ Open discussions & debates
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@
The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively
identifying, preventing, ing to online g hate speech. through national training ps in
Cyprus, Italy, Greece, and France, the prog knowledge, practical tools, and
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
are made freely available in English, French, and Greek, reinforcing the CHASE to safer, more inclusive digital spaces.
+ Understanding the landscape of Hate speech
= (Countering) Hate speech & the role of media
This thematic area focuses on the responsibility, influence, and potential of media professionals in addressing and countering
anline hate speech. It examines how journalistic practices, editorial decisions and content moderation shape public discourse
and either contribute to or challenge the spread of harmful narratives.
Participants explore principles of ethical journalism, and respo g, with a strong focus on
countering gender-based, sexist, racist, and LGBTQI+ related hate speech. The module introduces counter-narratives and
alternative narratives as practical tools to disrupt harmful discourse, encourage empathy, and promote longterm cultural
change. Emphasis is placed on the medias role in amplifying marginalised voices while avoiding re-victimisation and
sensationalism.
+ Legal definitions & frameworks
+ Eu & national contexts & Ethical dimensions
+ Case studies
+ Hands on, Interactive sessions & Practical exercises
e + Open discussions & debates
E ®

Trainings

The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively
identifying, preventing, and responding to online gender-based hate speech. Implemented through national training workshops in
Cyprus, Italy, Greece, and France, d knowledge, , and
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
are made freely available in English, French, and Greek, reinforcing the CHASE commitment to safer, more inclusive digital spaces.

+ Understanding the landscape of Hate speech

+ (Countering) Hate speech & the role of media

~ Legal definitions & frameworks.

This section offers a detailed overview of legal definitions and regulatory frameworks related to hate speech and gender-based
hate speech. Participants are introduced to the legal thresholds that distinguish unlawful hate speech from protected freedom
of expression, with reference d legal h

This thematic area addresses the implications of these frameworks for media professionals, including legal responsibilities,
potential the impor due diligence in reporting and maderating onli . Through applied examples,
participants learn how legal interpretations can vary and how journalists can navigate uncertainty while upholding human
rights, journalistic integrity and public interest.

+ Eu & national contexts & Ethical dimensions
+ Case studies
+ Hands on, Interactive sessions & Practical exercises

° + Open discussions & debates

Trainings

The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively
; .

identifying, preventing, to online o
Cyprus, Italy, Greece, and France, the prog| knowledge, practical tools, and real ife case studles to
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
are made freely available in English, French, and Greek, rei 1 the CHASE safer, i

+ Understanding the landscape of Hate speech

+ (Countering) Hate speech & the role of media
+ Legal definitions & frameworks
— Eu & national contexts & Ethical dimensions

This thematic area situates hate speech within broader European and national socio-political contexts, while foregrounding
ethical considerations essential to media practice. It explores how cultural norms, political discourse and digital platforms.
influence the visibility and impact of online hate speech.

Participants engage with ethical principles such as dignity, equality, non-discrimination, accountability and harm prevention.
Particular attention is given to editorial responsibility and the moderation of user-generated content, inclucing ethical
dilemmas surrounding open debate, cansarship concerns and the protection of targsted individuls and communities. This
thematic area highlights the role of ethical guidelines and self-regulatory mechanisms in supporting consistent and responsiole
decision-making,

+ Casestudies
+ Hands on, Interactive sessions & Practical exercises
) S
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The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively
identifying, preventing, and responding to online gender-based hate h through national ir

Cyprus, Ttaly, Greece, and France, the programme combines research based knowledge, practical toos, and real-life case studles to
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
are made freely available in English, French, and Greek, reinforcing the CHASE safer,

Case studies form a central pillar of the training programme, enabling participants to translate theoretical knowledge into
applied media practice. This thematic area uses realistic examples of media content, online comments and digital interactions

that may canstitute hate speech or gender-based hate speech.

Participants analyse multiple scenarios, assessing context, intent, impact and audience reach. They are tasked with making
editorial and moderation decisions, such as whether content should be published, contextualised, restricted or removed. The
case studies highlight ambiguity, indirect and ironic hate speech and the challenges of borderline cases, reinfarcing the need
for clear guidelines, Judgement and shared

+ Hands on, Interactive sessions & Practical exercises

+ Open discussions & debates

Trainings

The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively

identifying, preventing, to online g hate speech gt q
Cyprus, Italy, Greece, and France, the prog| combines knowledge, practical tools, and studies to
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
‘are made freely available in English, French, and Greek, reinforcing the CHASE to safer, inclusive di

This thematic ares emphasises practical learning through interactive and participatory methodologies. Participants engage in
hands-on exercises designed to strengthen their ability to identify, assess, and respond to online hate speech in real-world
media settings.

Activities. incude moderation simulations, group-based analysis, reflective discussions, and applied use of analytical
frameworks. Participants are introduced to the CHASE comprehensive mechanism and raceive datailed training on the CHASE
ICT Moderstion Tool, focusing on its functionalities, snalytical festures, and practical use in newsroom and media
environments. The module reinforces the role of technology as a supportive decision-making aid that complements human
judgement and ethical responsibility.

+ Open discussions & debates

= =

The CHASE training and capacity-building programme supports media professionals and relevant stakeholders in effectively

identifying, preventing, to online g hate speech q g
Cyprus, Italy, Greece, and France, the prog; knowledge, practial tools, and real ife case studies to
strengthen responsible online media practices. To encourage replication, transferability, and wider impact, all training materials
are made freely available in English, French, and Greek, reinforcing the CHASE ta safer, mare i v

Open discussions and debates are integrated throughout the training programme to promote critical thinking, peer learning
and the exchange of diverse perspectives. This thematic area provides structured spaces for participants to reflect on
ethical tensions and peech,

Participants engage in facilitated dialogue on tapics such as freedom of expression, moderation responsibilities, emotional
labour in meciia work and responses to gender-based and identity-based hate. The learning pathway concludes with collective
reflection and the development of shared principles, including reference to the CHASE Code of Conduct, supporting the
adoption of ethical, inclusive and i different contexts,
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This section of the website is dedicated to the CHASE ICT Tool developed within the framework of the
project. It presents a detailed overview of the tool, including its purpose, key capabilities, interface
structure, a step-by-step user guide, additional features and an overall summary of its functionality.

At the end of the page, as well as at the top right (available across all tabs), the ICT Tool is provided in
a clickable format for direct access.

P

A.What the CHASE ICT Tool Is

‘The CHASE ICT Tool is a web-based

in detecting, dlassifying.
anline discussions.

By combining st

'd analysing gendered

insights, and clear visualisations. This hel

Key Capabilities:

Automatically detects whether anline content contains hate speech.
Categorises hate speech by type, severity, and other relevant indicators.

]

Enabl

« Generates real-time

| review, and correction

Provides visual analytics showing trends, ratios, peaks, and recurring patterns over time

How the interface is organised

‘The CHASE ICT Tool features a clean and intuitive intarface divided into three main areas:

1. Top navigation bar

& Always visible at the top of the screen

* Displays the official CHASE logo.

« Includes a bell icon showing the
number of new alerts detected by the
system

* Provides user options such a5 profile
management and logout.

management and logout.

B. Step-by-step Guide

Step 1. Log In

The user accesses the system using assigned
credentials

Step 4. Manage hate speech alerts
When hate speech is detected
« Anotfication appears in the top
navigation bar
* The bell icon shows how many new
slerts require attention

C. Additional features

2. sidebar menu

Located on the left, the sidebar offers quick
access tothe tool's main sections:

+ Items - list and manage all monitored
posts

o Rlerts - view, prioritise, and address
hate speech alerts

« Analytics - explore aggregated data
and visual trends.

* User—update account information and
personal settings.

ICT tool

hate speech alerts.

« Analytics - explore aggregated data
and visual trends.

* User - update account Information and
personal settings.

Step 2. Add items for moderation

The user submits URLS ta be moritored,
The system:

* Checks the URL

* Retrieves and stores its content

* Begins automated hate speech analysis
A confirmation message appears and the
post becomes visible in the Items list of the
user

Step 5. Review and confirm classifications.

« The user can revise the Al classification
and confirm changes manually

* Aconfirmation message validates that
the update has been saved.

ICT tool

into structured data, meaningful

ging patterns, understand trends, and make Informed moderation decisions,

3. Main content area

o Octupies the central part of the
interface.

« Displays allinformation and toals
related to the selected section.

* Updates dynamically as the user
navigates thraugh the ool

Step 3. Monitor comments.

Each retrieved comment is displayed as a
row containing:

* Date posted

« Comment text

* Hate Speech Label (HATE or NORMAL)

« Severity level (if assigned)

* Status (Ongoing, Successtul, Failed)

« Editicon to enter manual review mode
Comments update automatically once
analysis is complete.

Step 6. View analytics

The analytics section provides visual insights
nto:

Hate speech trends

Peaks In detection

Common language patterns
Distribution across themes or
categories

These insights support evidence-based
moderation and reporting

Real-time notifications: Alerts update instantly when new hate speech is detected

Filtering and search: Apply fit . date ranges, iy all sections

User management: Update profile settings or log out through the User tab

Consistent visual design: Dark header and sidebar, light main content area, and orange highlights for alerts ensure clarity and usability.

D. Summary

The CHASE ICT Tool provides a complete workflow for monitoring and analysing gender-based hate speech online:
1.Login
2. Add new posts for monitoring,
3. Track and review retrieved comments.
4. Respond to alerts and validate classifications
5. Explore analytics to understand broade trends.
By . the tool supports reliable,

digital spaces.

Co-funded by
the European Union

Privacy Policy



The News section presents all public and approved project deliverables to date, along with relevant

promotional and dissemination materials. Content is organised under dedicated subheadings;
including Research & Evidence Base, CHASE Technological Components and Project Videos.

E
= =]

Research & Evidence base

Online hate speech on the grounds of gender identity-Leg

9! Online hate speech patterns in media platforms’ comments sections
framework analysis and mapping of existing response practices G Ttal

yprus, France, Greece, ltaly

e Cammrisgonias

\_*ﬂSE e e

CHASE technology components

Visuallsation Companent of the CHASE ICT ool

‘iﬁ’é‘?ﬁ | e

3.6 CHASE
Compy

T T

Sy B A TR

Project videos

What s the CHASE Froject? | Introduxtory Video How Does the CHASE Project Make a Difference? | Informative Video

Co-funded by
the European Union
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This section is open to all website visitors and provides an embedded contact form for reaching out to
the team behind the CHASE project and the Code of Conduct platform. Users can submit messages
related to the Code of Conduct, e-badge status, verification matters, or technical support, which will

be addressed by the appropriate team members.

= -
=] e

Full Name *

Get in touch with the =
CHASE Team Fr:gajsij.unNam. \

If you have questions about the CHASE Code
of Conduct, your e-Badge status, verification
issues, or technical support, please contact

us using the form Cjetn

Email Address *

ail Address

R [ Please select a Subject .
Our team will review your request and

respond as soon as passible. Message *

i 3
{ )
.
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This section outlines the steps and processes required to obtain the e-badge in relation to compliance
with the Code of Conduct. The process includes creating an account, formally agreeing to the Code of
Conduct, signing the Code and completing a mandatory questionnaire (Code of Conduct section-page
8). The questionnaire links redirects users to the dedicated Code of Conduct page. All steps are
essential for assessing compliance with the Code, monitoring adherence to its principles and ensuring
consideration of ethical standards in online environments. Once all required steps in the Code of
Conduct section are completed, users return to the e-badge section and follow the outlined steps to
display the CHASE e-badge on their website.

Steps to earn the CHASE Code of Conduct e-Badge

+ Create Account

+ Agree with Code of Conduct

+ Sign the Code of Conduct

+ Ebadge validatian (Yes/Na questions)

1fyou already have an account, please login to view your badge status. Don't have an account? Register here.

Co-funded by
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2 - |

Register

Personal Details

& - |

Steps to earn the CHASE Code of Conduct e-Badge
o Elcreate Account
o et Soee skt
+ F3Signthe Code
o EHE-badgevalidation{YesiNo-questions)

Your E-Badge Status

100% completed

Issued to: Center for Social Innovation
Issued by: CHASE Code of Conduct
Status: Active

Issued on: 23.01-2026

Expiry: 23-01-2033

Badge ID: adfsafas-73bs-47sd-a357 -brssesesthsa.

Open Public Verification Page

Co-funded by

the European Union

Step 1: Add the CHASE E-Badge to Your Website

Cheose one official size below, copy the code, and paste it into your website where you want the badge to appear.

Tip: The badge is respar

PR |

» View code

compact 12+ ()

» View code

Prominent (110 m

 View code

Step 2: Share the Page URL Where You Added the Badge
ct URL of the page where the badge is visible on your website,

[

Paste
[ ey comasger
Badge page URL saved successfully.

Step 3: Verify Your Badge Placement

Click y o

Your badge was successfully verified and Is now active.

ty displayed on your website,

16

Funded by the European Union. Views and opinions expressed are however those of the author(s)
only and do not necessarily reflect those of the European Union or European Commission.
Neither the European Union nor the granting authority can be held responsible for them.

[Project Number: 101143159]



This section is a dedicated hub for CHASE members, offering resources and supplementary
information. It provides access to relevant articles, links, websites, official EU references and other

open-access materials re

for all members.

lated to the thematic areas of the CHASE project. This shared space supports
knowledge exchange and serves as a centralised source of current, reliable, and relevant information

Co-funded by
the European

=P

Members Area

The Members Area serves as a dedicated repository of resources and supplementary information for all CHASE
members. The members area provides relevant open-access sources, articles, links, websites and official EU
references, that relate to the thematic areas of the CHASE project. This shared space facilitates knowledge exchange
and serves as a centralised hub of up-to-date, reliable and relevant information for all members

European Level

& hupsileige.europa.ew/publications-resources/toolkits-quides/words-matterflanguage _content_entityent

& httpssieige europa.eu/publications-resources/publications/combating cyberviolence-against- women-and-girts
& htps:/irm.coeint/grevio-rec-no-on-digital-violence-against-women/1680249147

@ hitps/leur-lex.europa.euflegal-content/EN/TXT/Purl=CELEXW3A32024L1385

& https/idighal-strategy.ec.europa.ew/it/library/code-conduct-countering-lliegal-hate-speech-online

https://commission.europa.ew/strategy-and-policy/policies/justice-and-fundamental-rights/combatting-discrimination/racism-and
xenophobla/no-place-hate-europe-united-against-hatred en

National Level
- Cyprus

& hutpsiwww.tandfonline.com/dol/epdf/10.1080/17512786.2024.23691097needAccess=true

https://repository.mdx.ac.uk/download/97436745e84b96150042ccrfcBled1e144819eb0793b2044e66874c2afeIc 1 9e/304289/ feminisms-gender.

and-social-media-public-and-political-performativities-regarding-sexual-harassment 8522.pdf

4 Greece

National Level
- Cyprus

@ https//www.tandfonline.com/dol/epdf/10.1080/17512786.2024.23691097needAccessstrue

https//repository.mdx.ac.uk/download/97436745e84b961 50042ccdfcBfed 16144819eb0793b2044e66874c2ate9c 1 9e/304289/ feminisms-gender

and-soclal-media-public-and-political-performativities-regarding-sexual-harassment 8522.pdf
+ Groece:
+ ltaly.

+ France:

National Level

+ Cyprus:
— Greece:

& hitps:/wwwkethi.gr/en/ereunes-meletes/cyber-violence-against-women-summary-report
& httpsi/diotima.org.gr/en/new-educational-digital-app-play-safe/

& httpsi//pergamos.lib.uoa.gr/en/item/uoadi:3488296

& hupsd/ivewewtandfonline.com/dol/full/10.1080/17512786.2024.2369109

+ Italy:

+ France:

National Level

+ Cyprus:
+ Greece:
= laly:

& hitps:iweww.retecontrolod

& hitps:iiwww.nohatespeec

+ France:

National Level

+ Cyprus
+ Greece
+ haly:

~ France:

& hitps/weewunesco.org/fricountering-hate speech

& hups/www.coe int/friweb/combating-hate speech/combating-hate-speech

& MIpS/Iwww service-public Qouv.fr/particuliershvosdrolts/F3257S
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Login:
Members logging in

= & :

Remember Me
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Register:
New actors signing

=] = .

Personal Details

Organization Details

. ~
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